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Resumen

El estudio abordado tuvo el propdsito verificar la asociacion del branding como estrategia
del posicionamiento de la marca Adra Peru, sede Tarapoto 2023. Dado que, el branding
es importante ya que ayuda a la empresa a cumplir sus objetivos, la cual incide en el
posicionamiento de marca. Para el cumplimiento de los objetivos, se usé un método de
estudio no experimental y de tipo descriptivo - correlacional; cuya poblacién fueron 300
clientes, extrayendo mediante un muestreo no probabilistico a conveniencia del autor una
muestra constituida por 200 clientes. En cuanto a los resultados se evidencian que las
variables se correlacionaron positivamente (Rho de Spearman = 0,722**; P valor =
0,000). Asimismo, se relaciona con las dimensiones notoriedad de marca (R = 0.652**;
p = 0.000); calidad percibida (R = 0. 652**; p = 0.000); lealtad a la marca (R = 0. 681**;
p = 0.000) y asociaciones de marca (R = 0. 617**; p = 0.000). En conclusion, existe
relacion directa entre el branding como estrategia del posicionamiento de la marca Adra

Per, sede Tarapoto 2023.
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Abstract

The purpose of the study addressed was to verify the association of branding as a strategy
for the positioning of the Adra Peru brand, Tarapoto 2023 headquarters. Since, branding
is important since it helps the company meet its objectives, which affects the positioning
of brand. To fulfill the objectives, a non-experimental and descriptive-correlational study
method was used; whose population was 300 clients, extracting a sample consisting of
200 clients through non-probabilistic sampling at the author's convenience. Regarding the
results, it is evident that the variables were positively correlated (Spearman's Rho =
0.722**; P value = 0.000). Likewise, it is related to the brand awareness dimensions (R=
0.652**; p = 0.000); perceived quality (R = 0.652**; p = 0.000); brand loyalty (R =
0.681**; p = 0.000) and brand associations (R = 0.617**; p = 0.000). In conclusion, there
is a direct relationship between branding as a strategy for the positioning of the Adra Per(

brand, Tarapoto 2023 headquarters.
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